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ANSWER: IT LIMITS THE TIMES A USER 

SEES YOUR AD FOR A SET AMOUNT OF 

TIME. 
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ANSWER: IT MEANS THE HIGHEST 

AMOUNT SOMEONE IS WILLING TO BID 

FOR THE CLICK.
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ANSWER: YOUR ADS WILL NOT 

SHOW EVERY TIME IT CAN. 
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ANSWER: HAVING A HIGH AVERAGE 
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Question: What should your goal be 

when using CPC bidding?



Question: Can either CPM or CPC be 

used on the Display Network?
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ANSWER: GOOGLE WILL ESTIMATE 

HOW MANY CLICKS EACH WILL RECEIVE 

WITH 1000 IMPRESSIONS AND PICK THE 

ONE IT BELIEVES WILL GET MORE 

CLICKS. 
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ANSWER: YOU CAN USE ENHANCED 

COST PER CLICK. 
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